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我受夠



“Think Asia, Think Hong Kong”, USA brings together those who want to explore new 
markets and business opportunities emerging in Asia and the Chinese mainland. Hong 
Kong’s close trading relationship with both the mainland and the United States, as well as 
its  status  as  Asia’s  international  trade  and  financial  center,  make  it  the  preferred 
platform for US companies looking to tap new business opportunities in the region.
 
“Think Asia, Think Hong Kong”’s core program will include a symposium and seminars 
in both New York and Los Angeles during June 2013. The Honourable CY Leung, Chief 
Executive of the Hong Kong Special Administrative Region, People’s Republic of China, will 
be the New York symposium’s Guest of Honour, and over 100 Hong Kong business leaders  
will  visit  the  US  to explore collaborative opportunities with local companies.

What does “Think Asia, Think Hong Kong” offer?

Gather latest market intelligence and learn practical tips in doing business with Asia 
through:

● A range of thematic business seminars
● Insights shared from about 60 renowned speakers
● Business matching meetings with Hong Kong & Chinese mainland mission delegates
● Free business consultation from on-site professional service providers
● Extensive networking opportunities

                       

                                                                                                      

USA-Hong Kong ties                                                                         

● US exports to Hong Kong last year grew by 37% from 2010 to over $36 billion. Over the  
   past decade, US exports to Hong Kong have nearly tripled.

● The US is Hong Kong’s second largest trading partner and one of the major sources of 
   foreign direct investment in Hong Kong.

● The US currently tops the list of non-local companies with over 1,300 companies in Hong      
   Kong among which 800+ companies locate their regional headquarters/offices in Hong   
   Kong.

● In response to the US' National Export Initiative which aims at doubling US exports in 5 
   years' time, the Hong Kong Trade Development Council launched the Pacific Bridge 
   Initiative (PBI) to further encourage American companies to use the Hong Kong platform 
   when exporting to Asia and China. 
   
● According to the US Commercial Service in Hong Kong, following the implementation of  
   the PBI, the number of “new-to-market export successes” increased by 124% year-over-     
   year in fiscal year 2011, while the dollar value of export successes was up by 161.4%.  
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with Asia and the global markets

Think Asia, Think Hong Kong, United Kingdom, Sep 2011

2,600+ 
108 
62 
51 

‘Hong Kong’s strengths as a trading partner are clear. 
There used to be the saying, “Go West, young man”. 
Now it is “Go East, young person.”’

‘... a very good opportunity for people in 
London to see what Hong Kong can offer.’

3,700+ 
130+ 
84 
480+ 

‘For Japanese SMEs aspiring to go global, 
Hong Kong should be their partner and 
international market gateway.’

‘We’ve met with two Hong Kong companies who showed 
great attention to our products and we will begin studying 
how to sell and export new products to HK after the event.’
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